1. It's 24/7. 2. It's bricks and mortar, meaning it will be there when I need it. 3. Further, I know where it is, so that if you can't get to me, I can come to you, meaning that at least I have some control over whether I get care. 4. The presumption that there is a critical mass of providers and equipment at emergency that cannot be brought to a clinic or on a house call.
The remarkable resilience of public attitudes towards emergency care is built on this foundation. Place matters.
One parallel is found in business. Proponents of ebusiness have found that "place" is incredibly important. Studies have found that it is very difficult to launch virtual retail operations. They have found that it's very hard to have "clicks" without the "bricks" to back it up for the consumer. Much of this phenomenon is associated with the need for consumers to have tactile experiences. But much of it is associated with the intrinsic need to have some "place" to go.
As long as place matters to people, and as long as we need somewhere to go for healthcare when we don't know where else to turn, we are going to place a very high priority on ensuring that emergency wards are there when we need them. 
